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Al Search Market Share Overview

While Al search engines have rapidly gained traction, traditional search engines such as Google remain dominate
within the global search market. However, the user landscape in Al search is undeniably evolving with the Al-native
platforms. Does this trend subtly signal that Google's long-standing dominance will be challenged? The Global
Search Engine Market Share as of May 2025 shows that Google's share of the traditional search market has
dropped below 90% (between: 89.5% and 89.7%). Are the others rising? Bing's slice of the search market with
OpenAl is rising at approximately 4%. Yandex's cut now amounts to around 2.5%. Yahoo! has claimed about 1.3%.
DuckDuckGo is at 0.8%; and Baidu is somewhere between ~ 0.6% and 0.7%.
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Google's market share has dipped below 90% for the first time in nearly a decade, signaling a slow but meaningful
shift as users explore alternatives, including Al-powered search engines. Within the Al search segment, the latest
data (May 2025) from Similarweb reveals: ChatGPT is at 80.1%. DeepSeek is at 6.5%. Google's Al tools is at 5.6%.
Grok is at 2.6% and Perplexity is at 1.5%. ChatGPT leads the Al search market with an 80% share; ahead of other
Al-native competitors. DeepSeek, Google's Al tools, Grok and Perplexity are the next largest players with
single-digit percentages.
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When comparing traditional search with Al Search, Google while gradually declining remains a dominant force at
89.5%. Bing, boosted by Al integration, has risen to 4%. Yandex is at 2.5% This compares with Al Search as
follows: Chat GPT dominates the Al-native search market with 80.1%. DeepSeek is at 6.5%. Grok is at 2.6% and
gaining market share traction among younger, tech-savvy users. Perplexity is one of the rising stars; a diamond in
the rough.

Small segments of Google's undisputed dominant market share appears to be migrating towards other search
engines; perhaps out of curiosity. The search giant's slowly decending market share is hovering just below 90% for
most of 2025. It's believed to be attributed to the ascending Al-native platform market with ChatGPT, DeepSeek,
Grok and Perplexity; sought out by users with a preference for direct, conversational answers opposed to a sea of
blue links. This trend in search preferences isn't a difficult one to understand with organic and inorganic search
results and ininvited search suggestions. Another driving force is a preference for simplicity. Curious users inclined
to experiment with convenient alternatives may be accelerating the gradual shift in preferences for Al search
alternatives. Bing's share of the search market rose to 4% after integrating with Open Al. Is it coincidental? Or is it
incidental?

Al versus Traditional



https://www.google.com/search?q=What+is+coincidental&amp;sca_esv=21add0260304d420&amp;ei=O8FKaMf8GYas5NoPxcXE-QQ&amp;ved=0ahUKEwiHhvTX6uuNAxUGFlkFHcUiMU8Q4dUDCBA&amp;uact=5&amp;oq=What+is+coincidental&amp;gs_lp=Egxnd3Mtd2l6LXNlcnAiFFdoYXQgaXMgY29pbmNpZGVudGFsMgQQABhHMgQQABhHMgQQABhHMgQQABhHMgQQABhHMgQQABhHMgQQABhHMgQQABhHSKgYUMgPWMgPcAJ4A5ABAJgBAKABAKoBALgBA8gBAPgBAZgCBKACWcICChAAGLADGNYEGEeYAwDiAwUSATEgQIgGAZAGCJIHATSgBwCyBwC4BwDCBwUzLTMuMcgHNw&amp;sclient=gws-wiz-serp
https://www.google.com/search?q=What+is+incidental&amp;sca_esv=21add0260304d420&amp;ei=XcFKaOD5D6av5NoP1dLR2QU&amp;ved=0ahUKEwignIXo6uuNAxWmF1kFHVVpNFsQ4dUDCBA&amp;uact=5&amp;oq=What+is+incidental&amp;gs_lp=Egxnd3Mtd2l6LXNlcnAiEldoYXQgaXMgaW5jaWRlbnRhbDIQEAAYgAQYkQIYigUYRhj5ATIFEAAYgAQyBRAAGIAEMgUQABiABDIFEAAYgAQyBRAAGIAEMgUQABiABDIFEAAYgAQyBRAAGIAEMgUQABiABDIqEAAYgAQYkQIYigUYRhj5ARiXBRiMBRjdBBhGGPkBGPQDGPUDGPYD2AEBSMQWUM0HWI0UcAF4AZABAJgBQqABowSqAQIxMLgBA8gBAPgBAZgCC6ACrAbCAgoQABiwAxjWBBhHwgILEAAYgAQYkQIYigXCAgsQABiABBixAxiDAcICDhAAGIAEGLEDGIMBGIoFwgIIEAAYgAQYsQPCAioQABiABBiRAhiKBRhGGPkBGJcFGIwFGN0EGEYY-QEY9AMY9QMY9gPYAQGYAwCIBgGQBgi6BgYIARABGBOSBwQxMC4xoAfWY7IHAzkuMbgHkAbCBwUzLTMuOMgH7QE&amp;sclient=gws-wiz-serp
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In the foreseeable future, traditional search engines will continue to represent the vast majority of global search
activity. Within the Al search segment, ChatGPT is the clear leader, holding over 80% market share among
Al-native search platforms. Comparitively speaking, the overall impact of Al search on the broader search market is
still relatively small. The trend toward Al-powered discovery is rapidly accelerating among users experimenting with
Al and the digital natives born or brought up during the age of digital technology.
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Floor Search
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Retrieve timely, objective news and
information at https://www.floorsearch.info.
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